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“As a trusted partner, Orange provides everyone with a key to a responsible digital world. 

Trust is key not only for achieving our strategic plan, Lead the Future, but also for our business 
in Slovakia. 

Our approach to ethics and compliance contributes to this trust by fostering a culture of 
integrity with zero tolerance for corrup on of any kind. 

It is a proac ve approach built on our values and our history, our Code of Conduct and our 
an -corrup on policy. 

It is also an evolving approach that is becoming stronger as we embrace the demands of our 
stakeholders and new regula ons. 

It applies, without excep on, to the conduct of all Orange Group employees worldwide, at all 
levels within the company. This also applies to all of Orange’s ac vi es, from innova on to 
networks, from selling our products and services to finance, from sustainable development 
to communica ons, from public affairs to digital. 

We hereby reaffirm our commitment to uphold these principles of integrity, in par cular the 
principle of zero tolerance for corrup on and influence peddling, in our every day 
opera ons.” 

Mariusz Gatza 

Chief Execu ve Officer and Chairman of the Board of Directors 
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At Orange, we are ready to be guided by the values represented by our brand. It means that 
everything we do is done in an honest, direct, dynamic, friendly and encouraging way. At 
work, we follow business principles and strive to do more than what others expect of our 
company. This is us. 

We do not tolerate behavior that could compromise our integrity and reputa on, harm our 
economic growth and nega vely impact the social environment in which we operate. The 
rejec on of such prac ces is the essence of the Orange brand. 

Occasionally, our employees may come across “grey areas” where the dis nc on between 
ethical and unethical is not clear. That’s where this Code of Conduct comes in. It is drawn up 
to help us act with integrity and make the right choices. 

It also explains the support system set up to help employees in such situa ons. 

This Code of Conduct applies to all members of statutory and supervisory bodies, 
management, employees and contractors of the Company. Where controls on ethical conduct 
stricter than this Code of Conduct apply in accordance with implemen ng regula ons and 
local laws, the stricter requirements must always be adhered to. 

An Orange Group employee will never be punished for failing to close a transac on as a result 
of complying with this Code of Conduct.  

 

Think… 

It is not realis c for the Code of Conduct to an cipate every difficult ethical dilemma that an 
employee may have to deal with, so each of us must take responsibility for our ac ons and 
act in the spirit of these rules. 

If you find yourself facing an ethical dilemma at work, ask yourself the following ques ons:  

 Would I hide this from my family, my boss, or the media? 
 Am I trying to convince myself that I am doing the right thing? 
 Will my decision harm Orange Group, or will it be meaningless to them? Will I be the 

only one to gain anything from this?  

 

If you answer 'yes' to any of these ques ons, the step you are about to take is likely to violate 
the rules of the Code of Conduct. Avoid it or seek advice. 
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If you find yourself facing a difficult ethical decision during the performance of your job 
du es or have ques ons related to this Code of Conduct, do not hesitate to seek advice.  

 

The aim of the Orange Group is to provide discreet and prompt advice and informa on related 
to any of your ques ons. The following resources are available to you: 

1. The e-learning on the intranet contains informa on and examples of the prac cal 
applica on of this code in work situa ons. 

2. Your immediate supervisors or department managers can assist you by providing 
authorisa on and general advice, and in most cases, they should be the first point of contact. 
According to this Code of Conduct, they have decision-making authority and are responsible 
for maintaining accurate records. 

Where appropriate, they will involve the relevant departments in the examina on, 
inves ga on, or disciplinary proceedings in specific cases. 

3. In each company of the Orange Group, an ethics advisor is available to assess issues 
that you may not consider suitable or possible to resolve with managers. You can contact 
them by phone, email or visit them in person. A report may also by submi ed through the 
HELLO ETHICS tool (anonymously or non-anonymously). 

4. All contact informa on and report forms related to these counseling channels can be 
found on the company’s intranet. If you can’t find them, ask your manager. 
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Internal rela ons 
The rela onships with employees and among employees at all levels are based on respect 
and dignity for every individual, as well as on the respect for fundamental human rights. We 
do not tolerate any form of abuse, humilia on, harassment, discrimina on, or defama on of 
human dignity for any reason. 

We believe in the integrity, responsibility, and mo va on of our employees. We work on 
crea ng condi ons that contribute to the development of their professional strengths and a 
sense of individual responsibility in an environment encouraging greater personal ini a ve. 
We also aim to develop collec ve intelligence and team spirit. 

Each employee is expected to be an expert in their work. To maintain their exper se, 
employees must con nually educate themselves and keep track of new trends in their field.  

New job applicants are hired and evaluated in a transparent manner on the basis of the 
candidate’s profile in rela on to the characteris cs required. Any form of discrimina on is 
excluded from the employee selec on process.  

 

Occupa onal Health and Safety 
All employees are required to comply with safety regula ons and take care that their safety, 
safety of their co-workers and other persons is ensured and no material damages are caused. 

 

Sustainability and environmental protec on 
We appreciate the environment. Thus, our ac vi es seek the best compromise between 
economic benefits and environmental aspects. We take steps to be environmentally friendly, 
we make efforts to op mize our use of energy and other natural resources.  
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Rela ons with suppliers, customers and public 
ins tu ons 
We conduct our business in a fair rela onship with our partners based on mutual trust. 
Because we consider this to be a fundamental pillar of long-term coopera on. 

Orange has built their success on the ability to deliver quality service to their customers.  

We ac vely develop rela onships with our suppliers based on trust, integrity, and respect to 
ensure the best possible service for our customers. Expect our suppliers to adhere to ethical 
standards that align with our own, as outlined and detailed in this Code of Conduct. 

We strive to differen ate ourselves from the compe on through a posi ve customer 
experience based on the quality of our service and our rela onships. 

We undertake to comply with all obliga ons arising from laws and other generally binding 
legal regula ons.  
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Historical or ac ve professional and personal es to our partners or suppliers, par cularly in 
posi ons with influence over business decisions between companies, may lead to unethical 
viola ons or preferences.  

Circumven ng or hiding conflicts of interest may lead to severe personal penal es for Orange 
Group employees, including termina on of employment contracts.  

We have an established process for repor ng poten al conflicts of interest based on 
simplicity and efficiency (whether it is ad hoc repor ng or annual declara ons for 
management and employees working in the most exposed posi ons). 

 

Conflict of interest arises: 

 where the interests of the company overlap with the private interests of an 
employee or with the interests of a legal en ty or a natural person who is a rela ve 
of or has a close rela onship with the employee, and  

 where such interest my affect or 

  where it seems that it affects an independent and impar al performance of the 
employee’s job. 

 

Examples of conflicts of interest: 

1. inappropriate tempering with the hiring, promo ng to higher posi ons or payments 
to family members or close friends of company employees; 

2. using the posi on in the company to push a business en ty where friends or family 
members work to win a tender or to maintain a business rela onship with the company;  

3. being a company employee and, at the same me, working for one of company 
suppliers or a compe tor: the criteria differ depending on the posi on of the employee in the 
company; 

4. using company property, including e-mail accounts, company trade name or 
equipment for a business en ty which is not a member of the Orange Group for personal gain. 
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Giving a gi  

Gi s may be offered openly, as a courtesy or as a sign of respect, only if the nature of the gi  
is appropriate to the rela onship and consistent with general business and local prac ces. 
Gi s may only be offered on behalf of Orange and not on behalf of a specific employee. 
Preferably, gi s should be marked with the “Orange” logo. 

Accep ng a gi  

Gi s may be accepted only if they are modest, offered openly as a sign of respect or courtesy. 

Basic principles 

There are some key principles which can help us decide whether to accept a gi : 

1. the value of a gi  should be acceptable, i.e. it should be within the limits specified by 
the company (see below); 

2. ming of giving a gi  - it is unacceptable to accept a gi  at a me when a contract with 
a supplier is up for review/renewal because of the poten al impact it may have on a 
decision e.g. on the terms of the contract 

The value of the given or accepted gi  is set at EUR 70 per person /company/ per year. 

If an employee is offered or offers a gi  exceeding the limit of EUR 70 per person/company, 
it is necessary to request approval of an exemp on in advance via an electronic form 
available on the company’s intranet.  
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In many parts of the world, corporate hospitality is considered a legi mate part of building a 
company’s profile and its business rela onships. However, excessive or too frequent 
hospitality can influence or may appear to influence business decision-making. 

Any hospitality exceeding the limit set by the relevant country must fulfil a legi mate business 
purpose and must always be registered.  

Any hospitality exceeding the pre-set limit must be approved. Before an employe accepts 
e.g. invita on to a conference, he/she is obliged to fill in an e-form.  

  

Conferences 

Any employee a ending a specific event or conferences should observe the following rules 
with regard to the costs of a endance (accommoda on, travel costs, conference fees): 

- If an employee is only invited as a guest (not ac vely contribu ng to the event), all 
related costs should be born by Orange. Accommoda on and travel costs should 
respect the limits set by the travel policy. Any excep on to the cost limits should be 
properly validated BEFORE the event/conference takes place.  

- Where an employee is invited as an ac ve speaker, expert contribu ng to the event 
agenda, the cost share should be considered and confirmed by the Ethics Advisor 
BEFORE the event or conference takes place.  

 

Business lunch/dinner 

Invita ons to a business lunch (you are invited or you invite your partners) are acceptable as 
a mark of courtesy or as a sign of gree ng.  However, certain rules and restric ons should be 
observed. 

- There should not be more than 4 invita ons in the last 12 months. 

- Observe the value limit of EUR 70/partner/year.  

 

If these limits are exceeded, please contact the Ethics Advisor or Compliance Officer for 
appropriate guidance. 
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The Orange Group, including its subsidiaries and joint ventures controlled by the Orange 
Group, are commi ed to conduc ng their business with honesty and integrity and in 
compliance with all applicable laws. Orange implements a zero tolerance policy towards 
corrup on in all its business ac vi es across the group.  

Examples of corrup on: 

 bribes for priority treatment; 
 unfair agreements with contractors, customers or partners; 
 unacceptable gi s (accepted or offered) 

 

Transparency is a key rule. For more informa on, see An -Corrup on Policy of the Orange 
Group or the internal regula on.  

 

 

 

 



12 
 

 

 

In the course of their du es, the company employees may come across non-public 
informa on belonging to the company or one of its affiliates.  

Non-public informa on includes all personal or confiden al informa on provided by 
customers, contractor or employees. This also includes, but is not limited to, the Group’s 
customers, its finances, product development and marke ng strategy, trading prices, 
undisclosed financial results, changes in the Group’s shareholding structure, management or 
Board of Directors, as well as any informa on on the signing and withdrawal of material 
business contracts, mergers, corporate acquisi ons, disposals or liquida ons.  

Confiden al informa on must not be communicated outside the company, nor used by 
employees for purposes other than related to work within the company.  

In par cular, it is forbidden to use this informa on: 

 for any trading in the shares of Orange or other publicly traded companies, whether 
directly or through brokers; 

 to give advice to others inside or outside the company related to dealing in the shares 
prior to the disclosure of such informa on. 
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Compe on is a fundamental pillar both for efficiency and innova on. For customers, it 
represents the best op ons for making the right decisions. 

Company employees must not use improper means (such as obtaining a compe tor’s 
confiden al pricing plans through friends or consultants) to obtain informa on about a 
compe tor, or act (or induce others to act) in a manner inconsistent with their du es, or seek 
to obtain an improper advantage for the company. 

 

Example of unacceptable conduct: 

 requiring other companies to do business with the company as a condi on of 
doing business with them;  

 using the fact that the company buys from a customer or poten al customer as a 
tool to a ract or retain that customer;  

 making a business decision on the basis of an existence or non-existence of a 
reciprocal rela onship demanding or accep ng discriminatory discounts or prices 
without consul ng the legal department (in some cases, engaging in such conduct 
may be a viola on of applicable laws);  

 demanding or accep ng discriminatory discounts or prices without prior 
consulta on with the legal department. 

 

Mee ngs with compe tors 

In areas, where the Group collaborates on ma ers impac ng both par es within the industry 
(e.g. technical standards), there may be concerns about the disclosure of an -compe ve 
informa on, thus the company employees need to exercise cau on when mee ng with 
representa ves of compe ng par es. It is good prac ce to request a mee ng agenda in 
advance. 

Don’t be afraid to walk out of business mee ngs where the discussions head towards 
unwanted topics. If you do so, ask that your objec ons and departure are recorded in the 
minutes. In par cular, nego a ons with compe tors on the following topics may cons tute 
unlawful an -compe ve conduct: 

o price policy 
o launching a new product or service on the market 
o sharing a market or alloca on of markets; 
o refusal to provide customers with supplies; 
o any coordinated approach to suppliers, distributors or customers; 



14 
 

 

Personal data protec on is one of the basic prerequisites for a successful business. 
Coopera on with business partners, customers or employees is based on mutual trust. Thus 
we take care to comply with all obliga ons based on the GDPR as well as Act No. 18/2018 
Coll. on the Personal Data Protec on and other applicable generally binding legal regula ons. 

The company has a Data Privacy Officer (DPO) appointed.  

Employees are obliged to protect work-related informa on as such informa on is considered 
confiden al. At the same me, employees are obliged to comply with the du es specified in 
the internal procedures in this area. 
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Seeking advice and professional ethics viola on repor ng 

If an employee of the company is in a situa on that would allow the conduct contrary to this 
Code of Conduct, or if there is a reasonable suspicion that another person is viola ng the 
Code of Conduct, the employee is obliged to discuss the situa on with his/her manager. 

In some specific situa ons, it may be impossible or inappropriate to discuss the ma er with 
a manager or sec on director. If this is the case, our Ethic Advisor or Compliance Officer 
appointed by the company may be contacted. 

The report may be made anonymously or non-anonymously using the HELLO ETHICS group 
tool.  

The company will never punish employees who contact the authori es for accoun ng 
irregulari es, viola ons of applicable laws, or for compliance with any other sec on of this 
Code of Conduct. The company will provide training to ensure that all employees and their 
supervisors are prepared to act in compliance with this Code of Conduct and local regula ons. 

Compliance with the Code of Conduct  

Viola ons of this Code of Conduct will result in an inves ga on and possible disciplinary 
ac on to prevent further viola ons in the future. Decisions on disciplinary ac on will be made 
in accordance with the company’s disciplinary procedures. 

 

 


